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With premiums like these, our brokers

PRICE WATCH

Vox Populi
LATIN MEANING: VOICE OF THE PEOPLE

By Johann Mynhardt, SAU CEO

In business we have seen a trend of convergence, 

pushing everything toward a global commonality. 

From agriculture to computers, it has become 

ubiquitous practice to homogenize, automate 

and streamline practices in the interest of profit 

and demand. 

With the age of robotics upon us, I predict that these 

practices will become further entrenched with the 

allure of an almost zero production cost becoming 

a reality too tempting to resist. This could potentially 

leave many unemployed. This statement, read 

in isolation, portrays a negative message, when 

instead it should pique curiosity or even excitement 

over future prospects. Let me explain…

Two hundred years ago, 70 percent of American 

workers lived and worked on farms. Today’s 

machines have eliminated all but 1% of their jobs. 

These displaced workers did not remain idle, but 

started to occupy the millions of jobs, in entirely 

new fields, created by the very thing that once had 

threatened their livelihood.

Should history repeat itself, humanity would enter 

new fields that are yet to be imagined. Therein lies 

the excitement.

Within the service sector, as times advance, I 

believe it’s important to remember the value that 

people add. Sometimes we just want to speak to 

another person. A person that can empathise and 

interact with you often makes all the difference.

Instead of the age old concept of MAN VS 

MACHINE, ultimately, a good balance of the two 

is what is and will be required to move us forward 

into the new age.

Popular premiums for
popular people

Select any vehicle from the Chevrolet  Aveo / Spark range and 

see our already competitive rates rebel against expectation.
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NEWSWORTHY

A mock-up of what Microsoft wants to achieve with its augmented reality HoloLens headset.

5 ways augmented reality will

transform
YOUR BUSINES

REMOTE GUIDANCE
Whether they’re salesmen or field engineers, many 
workers spend much of their working week outside 
the office.

When working remotely, even the most capable 
professional can run into situations where they 
need a helping hand from someone back at base, 
and it’s here that AR glasses could come in handy, 
according to Gartner research director Brian Blau.

Workers in the field could use AR glasses, like 
Google Glass, or smartphone AR to feed them 
relevant information such as manuals or instructions 
on how to solve the task in front of them.

The help could even extend to precise and easy-
to-follow guides, for example highlighting to a 
mechanic the precise parts of a car engine that 
need to be replaced.

“If the system is sophisticated it’s entirely possible 
those glasses can give them very prescriptive step-
by-step instructions or exactly what to do,” said Blau.

“It could mean there is a lot the remote worker 
could do on their own.”

There are tangible benefits to using an AR headset 
over a phone or tablet camera feed to get this 
information, says the Forrester report Augmented 
And Virtual Reality Should Be Part Of The Innovator’s 
Toolkit. Using a headset means the “immediacy is 
tangible”, it says, with the added advantage of the 
worker’s hands also being free.

The report gives the example of how someone 
with a tablet could see the viewpoint of a remote 
colleague wearing a HoloLens and walk him or her 
through how to install a light switch.

BETTER TRAINING
Unlike a real-world training scenario, a trainee can 
play through an AR situation as many times as they 
need to grasp a concept or a procedure.

Training can also be a lot more elaborate -- it’s far 
simpler to have someone take a virtual car engine 
apart than a real one -- and be repeated with as 
many people as necessary. “You can practice it 
over and over again. You can use it in educational 
situations where you want to learn something or 
enhance a particular skill,” said Gartner’s Blau.

VISUALISING OBJECTS
Another useful ability of AR is how it allows virtual 
objects to be placed in the real world -- a process 
referred to as visualisation. Melding the virtual 
and the real in this way offers designers a way of 
interacting with virtual 3D models of their creations 
as if they were physical, real-world objects.

An example might be car design, says Blau, where 
those drawing up plans for the car manipulate and 
refine 3D virtual parts, which are projected into their 
view using an AR headset.

Visualisation of 3D objects using AR in this way 
could also offer a better sense of what a finished 
product would be like than a flat image on a screen.

BETTER CUSTOMER SERVICE
AR has the potential to make life easier for customer-
facing staff, particularly for those working in retail. For 
example, a sales assistant at a make-up counter could 
use AR glasses to help the customer buy cosmetics 
that best suits them, says the Forrester report.

Not only could the assistant see what the customer 
would look like wearing different make-up, they could 
also get guidance on how to apply it.

“By superimposing makeup directions directly into the 
sales associate’s field of vision, the end results will be 
far better for the customer,” says the report.

There are already examples of AR and virtual reality 
being offered to customers using tablets, rather than 
head-mounted displays. For example, the hardware 
retailer Lowe’s allows customers to explore 3D models 
of custom-designed bathroom suites using iPads, as 
part of its Holoroom experience. Customers explore the 
virtual 3D environment by walking around the Holoroom 
holding out the iPad, whose screen shows the virtual 
space around them.

NEW WAYS OF WORKING
Beyond giving remote workers a helping hand, AR 
headsets could also change the way we work.

Blau gives the example of a loss adjustor from an 
insurance company who is examining a car that’s been 
in an accident. As the adjustor examines the wrecked 
vehicle, an AR headset could feed video of the car back 
to a system that recognises the damage and estimates 
how much it will cost to fix.

“It’s using the recognition capabilities of the device 
to help that insurance worker to determine what 
happened,” said Blau.

“That could help that insurance worker process claims 
faster and potentially more accurately.”

Similarly in the health industry, AR could also change 
how doctors diagnose and treat illnesses, said Blau. 
For example, an AR headset could capture symptoms 
during the examination of a patient and place relevant 
medical information in the doctor’s view.

http://www.zdnet.com/article/five-ways-augmented-reality-will-transform-your-business/
https://www.youtube.com/watch?v=aThCr0PsyuA


10 EMAIL ETIQUETTE RULES EVERY PROFESSIONAL SHOULD KNOW

Research has found that the average U.S. employee 
spends about a quarter of his or her time at work 
combing through the hundreds of emails each 
employee sends and receives each day.

And yet, according to career coach Barbara Pachter, 
plenty of professionals still don’t know how to use 
email appropriately.

Because people send and receive so many messages 
each day, many end up making embarrassing mistakes 
that could be detrimental in a professional interaction.

1. Include a clear, direct subject line
Examples of a good subject line include “Meeting date 
changed,” “Quick question about your presentation,” 
or “Suggestions for the proposal.”

“People often decide whether to open an email based 
on the subject line,” Pachter says. “Choose one that 
lets readers know you are addressing their concerns 
or business issues.”

2. Think twice before hitting “reply all”
No one wants to read emails from 20 people that have 
nothing to do with them. Ignoring the emails can be 
difficult, with many people getting notifications of new 
messages on their smartphones or distracting pop-
up messages on their computer screens. Refrain from 
hitting “reply all” unless you really think everyone on the 
list needs to receive the email, Pachter says.

3. Use professional salutations
Don’t use laid-back, colloquial expressions like, “Hey you 
guys,” “Yo,” or “Hi folks.”

“The relaxed nature of our writings should not affect 
the salutation in an email,” she says. “Hey is a very 
informal salutation and generally it should not be 
used in the workplace. And Yo is not okay either. Use 
Hi or Hello instead.”

She also advises against shortening anyone’s name. 
Say “Hi Michael,” unless you’re certain he prefers to 
be called “Mike.”

4. Use exclamation points sparingly
If you choose to use an exclamation point, use only 
one to convey excitement, Pachter says.

“People sometimes get carried away and put a 
number of exclamation points at the end of their 
sentences. The result can appear too emotional or 
immature,” she writes. “Exclamation points should be 
used sparingly in writing.”

5. Be cautious with humor
Humor can easily get lost in translation without the right 
tone or facial expressions. In a professional exchange, 
it’s better to leave humor out of emails unless you know 
the recipient well. Also, something that you think is funny 
might not be funny to someone else. Pachter says: 
“Something perceived as funny when spoken may come 
across very differently when written. When in doubt, 
leave it out.”

6. Know that people from different 
cultures speak and write differently
Miscommunication can easily occur because of cultural 
differences, especially in the writing form when we can’t 
see one another’s body language. Tailor your message 
depending on the receiver’s cultural background or how 
well you know them.

7. Reply to your emails — even if the 
email wasn’t intended for you
It’s difficult to reply to every email message ever sent to 
you, but you should try to, Pachter says. This includes 
when the email was accidentally sent to you, especially 
if the sender is expecting a reply. A reply isn’t necessary 
but serves as good email etiquette, especially if this 
person works in the same company or industry as you.

8. Proofread every message
Your mistakes won’t go unnoticed by the recipients of 
your email. “And, depending upon the recipient, you 
may be judged for making them,” Pachter says.

Don’t rely on spell-checkers. Read and re-read your 
email a few times, preferably aloud, before sending 
it off.

“One supervisor intended to write 

‘Sorry for the inconvenience.’ 

But he relied on his spell-check 

and ended up writing ‘Sorry for 

the incontinence.’”

9. Add the email address last
“You don’t want to send an email accidentally 
before you have finished writing and proofing the 
message,” Pachter says. “Even when you are replying 
to a message, it’s a good precaution to delete the 
recipient’s address and insert it only when you are 
sure the message is ready to be sent.”

10. Double-check that you’ve selected 
the correct recipient
Pachter says to pay careful attention when typing a 
name from your address book on the email’s “To” line. 
“It’s easy to select the wrong name, which can be 
embarrassing to you and to the person who receives 
the email by mistake.”

TIPS

http://www.businessinsider.com/email-etiquette-rules-everyone-should-know-2014-9


When we think about augmented reality 

(AR) and how it may impact insurance 

policies, we automatically think of those 

people falling off cliffs or driving into 

walls while trying to catch Pokemon. We 

think about how the risk increases and 

how it may be challenging to mitigate 

them in cases like this. (People don’t 

normally consciously walk off a cliff.) 

While these things have happened and surely cost 
the carrier a few payouts, it is important to be 
reminded of how this technology can impact the 
insurance industry for the better.

Not only does AR provide useful technology that 
never before existed for the industry to use, but 
these new innovations can enhance and accurately 
expedite the tedious process of putting contracts in 
place - something that the slow-to-adopt industry 
could definitely use.

Now for a few examples...

What if you could navigate a building digitally 
before deciding if you’re willing to insure it? Save 
on the time and cost of traveling to a destination 
to get a feel for what you may need included in 
your policy. This also means a building could be 
completely simulated before it is constructed, 
providing a reliable estimate of cost. 

Skip the hypotheticals on this one, one insurance 
company used AR to build a simulated warehouse 

with as many risks at possible and used it as an 
internal training mechanism. Employees practiced 
spotting and mitigating those risks. As AR is more 
developed, the cost benefits to training in this way 
make it increasingly more appealing to companies.

In the same vein, another insurance company 
used AR to market to their consumer business by 
creating a simulated house. When a user entered the 
home, the potential hazards come to life, effectively 
grabbing wider customer attention and showing off 
all those ‘what if’ dangers and providing plenty of 
reason to insure your home.

It doesn’t have to be limited to consumer 
insurance, though. Why not office hazards? 
Construction sites? Anywhere that groups of 
people spend time on a regular basis. The 
possibilities here are quite large.

HOW AUGMENTED REALITY COULD CHANGE THE 
INSURANCE INDUSTRY?

AR & INSURANCE

http://blog.adsensa.com/how-is-augmented-reality-going-to-change-the-insurance-industry
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ON THE LIGHTER SIDE
of the HUMANITIES

Why were the early 
days of history called 

the Dark Ages?
Because there were 
so many knights.
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